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COURSE OBJECTIVES 

Retail business in India is booming, and has been prospering fast.  Course contents of the course ‘Retailing 

contains some important topics of both retailing. The paper is useful for the students   to be aware of the most 

crucial areas of marketing operations.   The paper will help the student to develop necessary marketing knowledge 

and skills that will help them   build their career in these fields. 

COURSE CONTENT 

Unit - 1 Introduction To Retail Business  

 Meaning -retail, retailer and retailing, historical evolution, key features, importance, 

drivers of retail change, role of retailer as a link between producer and consumer, as a 

channel member and as an image creator, challenges to retail development in India. 

 

Unit – 2 Key Decisions 

                                                                                                                                          

Retail modes – types / formats, Retail consumer behaviour – need, understanding and 

factors affecting. Retail strategy formulation- concept and steps, Retail store location – 

decision and factors. 

 

Unit - 3 Merchandise Management  

 Merchandise management – concepts and steps                                

Visual Merchandizing – Retail store design (Interior and Exterior store design)                

Retail Decisions- Retail price, Retail brand, Retail Communication/Promotion,                                

Supply chain Management – concept and nature.            

 

Unit – 4 Some Issues Relating To Retailing Business  

 Service Retailing – Concept, Nature / characteristics of service, service marketing 

strategies.                

 FDI in Retailing – Single and Multi -brand retailing.    

 Short Notes – Food retail, apparel retail, footwear retail and consumer durables.     
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